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-Overall wellness
	+personal health, client health
-Healthier, responsibly sourced, packaged, and philosophical products
-You approach
	+conform to client’s true head shape, life-style, personality
+deciphering who client is indirectly, speaking and working with them, whether established or new clients
+needs of client most important
+explaining step-be-step what and why of process
-Methodical approach
-Experienced based approach
	+experience what actually works with individual client needs and body/personality types
	+experience with breaking down approach into individualized components
+integrating personal backgrounds of fashion and engine repair (as a process-oriented approach)
-Family approach
	+synergistic give and take, meeting of the minds between F and S
	+becoming a regular, a part of the family
+identifying as members of family (older clients see F and S as their children’s cohort, others view them as close friends)
-Reality Check
	+with a view of what can actually be achieved in regard to clients’ expectations of style/look
	+willingness to pushback if required
+honesty in work
-Inclusive
+part of the decision-making circle, everyone consults and is included
+starting from a clear place of understanding of goals
+creating a personalized environment just for client
+explaining step-be-step what and why of process
+walk away feeling that you have “been heard”

-Client Complete Elation Approach
+past: following up on feedback, extremely detailed
	+future: even if look changes over time, client still happy with it
+honesty in work
+needs of client most important
+explaining step-be-step what and why of process
+walk away feeling that you have “been heard”
-Professionalism
	+décor, environment, station situated to place clients at ease
+creating a personalized environment just for client
	+methodical approach
-It’s a Matter of Style
	+feel leaving confident, looking good, “the right” you
		>no matter the style, they feel sleek and expensive
+conform to client’s true head shape, life-style, personality
+starting from a clear place of understanding of goals
+willingness to pushback if required
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